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WORLD CLASS PARTNER
PROGRAM




The 2005 IFWLA World Cup is...

* The sport’s premier event showcasing the best
women’s lacrosse talent from around the world.

* Playing host to ten nations, 220 participants and
20,000 fans from around the globe.

* For ten days, the center of the lacrosse world.

 Hosting a four day “Cup of Nations” festival. Over
600, 15 to 18 year old girls, representing their
clubs and countries in this friendly competition.



The World Class Venue

Navy-Marine Corps Memorial Stadium

« Capacity: 34,000
 Semi-finals

- July 1, 2005
 Finals*
« July 2, 2005

*Scheduled to air
Live on CSTV

« Capacity: 3,000
* Preliminary Rounds

 June 23 - June
30, 2005




The World Class Partner Program

The World Class Partner Program was developed to:

« Offer an opportunity for the Annapolis local

business community to be a part of the 2005 IFWLA
World Cup.

* Promote the city of Annapolis and bring
participants and fans to the businesses or
individuals involved.

 Recognize those that support the World Cup
through signage, promotions and hospitality.



The World Class Benefits

World Class Partners will receive the following
benefits with the purchase of 10 Full Event
Passes:

* Mention in the Official Souvenir Program.
 Banner recognition at all 38 games.

 Recognition on the digital display board at Navy-
Marine Corps Memorial Stadium.

* The right to promote the partnership with a poster
for display in storefront.

 Two (2) VIP Passes for games on July 1 — 2, 2005
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